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Facebook Basics

Social Media Fact
As of July 2010, Facebook had more than 500 

million active users. If it were a country, 
Facebook would be the third largest.

 Facebook launched in 
February 2004. Since then, it 
has become one of the most 
commonly used social media 
platforms.

 Facebook allows users to 
create a profile, post content 
on their wall and interact with 
other users.

 All branches of the military 
maintain an official Facebook 
presence.
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Facebook use in the Army
 As of November 2010, The 

Army’s official Facebook page 
had over 520,000 “likes.” (see 
glossary for Facebook definitions)

 There are over 700 unit 
Facebook pages registered 
with the Army.

 Some of the more popular 
pages include the 101st

Airborne Division, the 82nd

Airborne Division, and the 1st

Infantry Division.Social Media Fact
If the Army’s Facebook page were a 

newspaper, it would be the eight largest with 
more followers than the Chicago Tribune.
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Getting started
Setting up a unit Facebook page
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Standard Operating Procedure
 Once an Army organization has 

decided to create a Facebook 
page, the first step is to read the 
Standing Operating Procedure 
on standardizing official U.S. 
Army external official online 
presences.  

 This standard operating 
procedure deals specifically with 
standardizing Army-wide 
external official presences to 
include Facebook, Twitter, 
Blogs, YouTube, etc.

http://slidesha.re/dkQ7u1

http://slidesha.re/dkQ7u1�
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Getting started
 Once an organization has 

reviewed the Standing 
Operating Procedure, the next 
step is to head to Facebook 
and sign up.

 Click on the “create a page” 
link at the bottom of the page.

 With an organization page, 
administrators can set privacy 
settings and control what kind 
of posting rights are granted to 
individuals who “like” the page.
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Setting up an official page
 This page will be an official 

external presence, so make 
sure the correct box is marked.

 Click the government option, 
and then name your page.
 Make sure to reference the 

Standing Operating Procedure for 
standardizing official U.S. Army 
external official online presences 
each step of the way. 

 Before publishing, make sure 
the unit commander has 
granted permission to create 
the site.
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Establishing administrators
 After the page name has been 

submitted, Facebook will prompt the 
individual setting up the page to sign 
in with an existing account or create 
a new account. This is for page 
administration purposes.

 Keep in mind the account used to 
sign in here becomes the first 
administrator. As an admin, that 
individual takes on the responsibility 
of establishing the page, identifying 
other administrators and making 
sure there is a plan in place to 
transfer the account when the 
administrator moves on.
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Posting basic information Now the page is up. But there’s 
still work to be done.

 At this point, the administrator 
must add an official, command 
approved, symbol or unit crest as 
a profile picture. The 
administrator also needs to add 
basic information and begin 
building the page to meet the 
needs of the organization.

 In the information box below the 
profile photo, make sure the page 
is identified as the “official” 
Facebook presence for your 
organization (reference SOP for 
suggested wording.)
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Advanced adjustments
 Not all of the required additions 

and adjustments to the 
Facebook page will be 
prompted. 

 To make sure the page isn’t 
overwhelmed by followers or 
spammers, administrators need 
to adjust the posting settings on 
the page.

 Limiting what followers can post 
to the page will help mitigate 
some embarrassing situations.
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More adjustments

 Adjusting the setting of the page 
is an important step. To start, 
click on “Edit Page” just under 
the page icon.

 This is where administrators can 
adjust overall settings (who can 
post) and wall settings (what 
content people can post.)

 Uncheck the boxes that allow 
followers to post photos, links 
and videos.

Adjusting settings
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Getting started: Advanced adjustments
 As mentioned previously, 

uncheck the boxes that allow 
users to post videos and photos 
to the wall. When content 
appears on a Facebook wall, 
administrator-approved or not, it 
looks like an endorsement.

 Also, make sure the default wall 
view is “Only Posts by this 
Page.” This helps make sure 
the organization’s message 
doesn’t get lost in all the wall 
posts made by followers.
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Getting registered
Making sure the Facebook page is official 
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Getting registered  There are over 700 Army units 
registered on the Social Media 
Directory.

 Registering sites on this directory 
not only gives the Army visibility of 
new unit pages, but it lets everyone 
know which units are using the 
platforms.

 Once a new site is registered, the 
URL is sent to Facebook so they can 
remove the ads. This process 
typically takes three weeks.

 The Army Social Media Directory 
provides a great opportunity to 
review what other units are doing 
and discover best practices.

Social Media Fact
Get registered at: 

http://www.army.mil/Media/socialmedia/
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Best practices
Making a Facebook page successful
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Best Practices

 A static Facebook page is ineffective. 
Static pages are boring and visitors to 
the page lose interest quickly. 

 If content on the page is not regularly 
updated, people will stop coming by to 
view the page.

 It’s important to mix up the posted 
content. Carefully select links to stories, 
unit videos and photos related to the 
organization's mission. Facebook is 
designed to support various forms of 
content, take advantage of that.

Keep the page vibrant



Social Media Roundup

Best Practices

 A good Facebook strategy should 
consider how to keep visitors coming 
back.

 One way to do this is to create daily 
features.

 Here are some to consider:
 Photo of the Day

 Question of the Week

 Video of the Week

 Highlighting pages of other units

 Soldier profiles 

 Fan submitted content

Daily features
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Best Practices
 Make sure to draft a posting policy and 

include it in the information tab of the 
Facebook page. 

 Administrators can’t control what users 
post to a page, but they do control what 
is removed. 

 Include these items in the 
organization’s posting policy:
 No personal attacks or threats of violence

 No obscenities or indecent postings

 No spamming

Have a posting policy

 An example of a posting policy can be 
viewed on the Army’s Facebook page. 
(http://www.facebook.com/USarmy#!/USarmy?v=info)

http://www.facebook.com/USarmy�
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Best Practices
 As mentioned in the last slide, it’s good 

to have a posting policy, but just because 
a posting policy is in place doesn’t mean 
everyone is going to follow it.

 Make sure to review wall posts frequently 
and remove posts that violate the posting 
policy.

 Keep in mind that social media doesn’t 
take a break for the weekend. In some 
instances, weekend activity on Facebook 
can be busier than the week, so watch 
the organization's wall every day, even 
on days off, holidays and weekends.

Reviewing the wall

Social Media Fact
There are no email notifications when a user 
posts to the organization’s Facebook wall, so 
regularly monitoring the wall is encouraged.



Social Media Roundup

Best Practices
 There are a lot of great Facebook 

profiles out there, and some of the best 
examples of effective pages are the 
organizations that interact with their 
followers.

 Whether a page has 10 or 1 million 
followers, it’s important to reach out 
respond to what followers are posting. It 
creates a dialogue and shows that the 
organization is listening.

 Facebook was designed to facilitate 
connections, and if a page fails to 
interact with followers it’s not 
connecting with them.

Interact with followers
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OPSEC and Facebook
Keeping a Facebook page safe
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OPSEC and Facebook
 Be careful with your posts. Do not 

post information about troop 
movements, U.S. positions, 
meetings of top officials, etc.

 Check all photos for indicators in 
the background or reflective 
surfaces.

 Think about the information the 
enemy is looking for and then 
refrain from posting it.

 Check out the guide on the left at 
for more details. It can also be 
found on the Slideshare site. 
http://slidesha.re/cjFKx1

http://slidesha.re/cjFKx1�
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OPSEC and Facebook

 Be familiar with the privacy 
settings on an organization’s 
Facebook site. 

 Facebook administrators should 
encourage all the Facebook users 
in an organization or a unit to take 
a closer look at their own personal 
privacy settings. The enemy can 
learn a lot from an unprotected 
Facebook profile.

Privacy settings

Social Media Fact
What can the enemy find out about you through 
Facebook? The enemy can find out where you 

live, your birthday, your phone number and it can 
find photos of your family. All of these pieces of 
information can be used to gain an advantage.
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OPSEC and Facebook

 Make sure passwords are unique. 

 Use AKO password standards (14 characters, two 
uppercase characters, two lowercase characters, two 
numeric characters, two special characters.)

 Don’t use the same password for every social media site 
the administrator is responsible for.

 Keep it protected. The whole organization doesn’t need 
administration access to a unit or organization page.

Passwords
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Facebook Glossary
Terms to know
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Facebook Glossary
 Profile: Facebook profiles are pages that display an individual user's personal information, as well as all 

their interactions with friends.

 Page: Facebook pages are established by organizations to share content with fans, consumers, 
stakeholders, etc.

 Wall: Where you and your followers can write on your profile. This is where you post your unit content 
and people respond with “Likes” or “Comments.”

 Comment: Comment is one of the options for users to give feedback about content. Clicking "Comment" 
opens up a text box underneath the content. The user can add a note and the note will then appear 
under the post.

 Like: An option for giving feedback on content and posts. If a follower doesn’t have any actual 
commentary to add but they want to acknowledge the content in some way, they can just choose to say 
that they "Like" it. “Likes” also show how many people are following your page.

 Profile/Page Tabs: Profile/page tabs divide content into different sections, such as photos, notes, 
information and discussions. Profile/page tabs are located at the top of the page.

 Groups: Groups are a bit different than pages. Users can set join permissions on groups so that they are 
either open to anyone, closed (where users must get administrator approval to join) or secret (invite 
only).
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Email:
Ocpa.osmd@us.army.mil

Contact information
Have questions? Please feel free to 
reach out to us at the Online and 
Social Media Division
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